
rely on detailed analysis of thes e ca tegorie s for conc lusions 

about downtown retailing in general . 

The General Merchandise* category in c ludes departm en t stores 

(such as Belk ' s) and variety stores (Roses), and also small 

ge n e ral stores which serve rural communities from c rossroad 

locations . Smithfield's share of Johnston County General 

Me rchandise sales increased by more than one-third between 

1948 and 1954, an d was somewhat lower in 1958.** In the Food 

Stores category, which includ es supermarkets selling a sub­

stantial amount of nonfood it ems , a consistently d ecreas ing 

numb e r of Smithfield stores have had sales which in c reased 

both in absolute terms and as a share of Johnston County food 

stores' sales . Smithfield's share of the County's sa les by 

s tores in the wearing apparel, shoes , and accessories g roup 

f el l from 55% in 1948 to about 40% in 1954 and 19 58, and the 

number of stores in this category incr ease d faster in the 

r es t of Johnston Count y than it did in Smithfi el d. Th e re-

ma ining two of the five selected t y pes of stores, furniture, 

household furnishings and appliances stores and dru g s tores 

s h ow inconclusive trends. How eve r, all of these data r e fer 

to r e latively small groups o f s t ores obse r ve d at thr ee 

arbitrary points in time, a s itu a ti on fr om which c lear indi-

cations of trends ca nnot always be discerned . Th e Cens us of 

Business is th e only source of firm d ata o f this kin d, but 

the last Ce nsus data report e d was for 1958, almost five years 

ago . The conclusion to be dr awn from this analysis is that 

Smithfield stores ge n e rall y maintained their tr a dit iona l share 

* The ca tegory and their names an d definitions are taken 
from the U . S. Census of Business. 

** Technical problems in th e d ata processing as well as the 
great change in general eco n om i c con ditions make it mean­
ingl es s to carry the se comparis o n s back to 1939 or 1929. 
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